
FREELANCE PR OPPORTUNITY - Mods: Shaping a Generation 

Background
Mods: Shaping a Generation is a project partnership between Soft Touch Arts, Arch Creative and New Walk 
Museum.  We have funding from the Heritage Lottery Fund and BID Leicester for a big project based around Mod 
culture from the 1960’s linking in with 2019 being the 40th anniversary of the release of the cult film ‘Quadrophenia.’  
The project has started, and will result in exhibitions at New Walk Museum and Soft Touch Arts launching on April 
12th 2019 aiming to reach a national audience.  The exhibitions will run until June 30th 2019.  

The exhibition at New Walk Museum is centred around Roger K Burton’s collection of original Mod clothing as used 
in the film Quadrophenia. Stories from former Leicester and Nottingham Mods will be captured and archived as a key 
part of the project.  There will be accompanying guest speakers, workshops and tours of former MOD haunts taking 
place at key dates alongside the exhibition. There is also a tie-in events/festival programme (ReVive) from 15th-30th 
June.

The exhibition at Soft Touch Arts will be produced by young people in Leicester, inspired by mod culture.  The space 
will be fitted out in the style of a 1960’s coffee bar and different groups of young people will produce aspects of the 
multi-media exhibition which include fashion, design, film and music.

There will also be an exciting programme of events linked to exhibition including the ReVive Festival with music and 
Mod-themed events taking place across the city , the Mods Now and Barney McCann photographic exhibitions at 
LCB Depot and the screening of a documentary film telling the stories of former Mods made especially to 
accompany these exhibitions.

For further information including a press release on the project please visit: www.shapingageneration.co.uk

Timescale
The exhibitions run from 13 April to 30 June 2019.  The associated events will run during this same timeframe.  We 
would like the person appointed to start on the PR work immediately and work with us throughout the project.

Job specification
Working together with the Mods: Shaping a Generation management team and in consultation with the Leicester 
City Council PR department and our partners, funders and sponsors to:

• Devise a media/social media and communications strategy for the exhibitions and associated 
 events and timetable tasks
• Write press releases to gain coverage, including arts reviews, in local, regional and national print, broadcast
 and electronic media including specialist magazines  
• Support the management team with delivering aspects of the media and communications strategy
• Undertake media training/preparation and planning with the management team

Fee
£2000 + VAT (if provider is VAT registered)

Please submit an expression of interest with CV by 7th December 2018 to chris@soft-touch.org.uk.  Please outline 
experience of a similar PR project you have undertaken, with ideas of how you might approach the PR for this 
project and any other relevant experience (max 1 side of A4)  Interviews Tuesday 11th December 2018.

Any questions please contact chris@soft-touch.org.uk 0116 2552592


